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Comverse Company

and content-based services, and real-time
converged billing solutions.

® Over 450 communication and content service
providers in more than 120 countries.

¢ Worldwide market leaders in Voicemails and SMS
systems.

¢ MIS (Mobile Internet Solutions) BU deploys i-mode
systems, S| content data solutions, mobile gateway _,
3 and billing proxy. comverse™

MIS BU Products — Overview

Video

Solutions
video-focused solution that enables
operators to deliver a broad range of
video services such as Mobile TV, Live
CAM, Video On Demand and user-
generated content

Mobile Data Gateway
Co-hosted mobile data
gateway and mobile billing
proxy
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Testing At Comverse Before CaseMaker

uman error factor: test writing and coverage
analysis
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Testing At Comverse After CaseMaker

® Use test data for automated tests
¢ Built-in analysis of test coverage

¢ Ability to track and correct human coverage errors
and lack in coverage — improve old and new TCs

¢ Easy integration with HP (MERCURY) automation
test tools
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Decision To Buy CaseMaker

ptimal testing coverage

¢ Optional for additional career-path for Test
Engineers

¢ Integration with automation tools
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Work Activities With CaseMaker

¢ i-mode Billing services
¢ API: test data generated
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Impact And ROI

and improved the test coverage initially generated
® In APl we saved 3-4 times the duration required for manual

tests, more then that better coverage — as part of
automation script as well

AN

AN
COMVERSE

~¢

EAN
COMVERSE



